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Price spreads for beef and pork are the differences Table 2. Price Spreads for Pork. 
among prices at three marketing levels-farm (live farm-retail spread2 
animals), wholesale (carcass or wholesale cuts) and retail price wholesale farm farm 
retail (average of retail cuts). From these prices, year per pound' total retail wholesale share 
price spreads can be estimated-farm-wholesale, ¢ ¢ ¢ ¢ % 
wholesale-retail and farm-retail. These price spreads 1955 53.1 24.5 7.4 17.1 54 
are estimates rather than precise measurements. Price 1956 50.9 22.9 7.6 15.3 55 
spread trends are , therefore, more reliable than a 1957 58 .9 24 .3 8.4 15.9 59 
specific spread at one point in time. 1958 63 .2 24 .6 7.9 16.7 61 1959 55.8 27.6 11.0 16.6 51 All data in Tables 1 and 2 were revised in 1978 to 1960 55.4 25.0 11.2 13.8 55 
more accurately reflect current conditions. 1961 57.9 25 .3 10.2 15.1 56 
1962 58 .3 26 .2 10.5 15 .7 55 
1963 55 .9 26.4 10.7 15.7 53 
1964 55.4 26 .6 10.7 15.9 52 
Table 1. Price Spreads Choice Beef. 1965 65.2 25 .1 9.4 15 .7 62 
1966 73.4 29.5 11.8 17.7 60 farm-retail spread2 1967 66.6 30.3 11.6 18.7 55 
retail price carcass farm farm 1968 66.8 31.2 11.5 19.7 53 
year per pound' total retail carcass share 1969 73.6 30.9 10.8 20.1 58 
¢ ¢ ¢ ¢ % 1970 77.4 38.1 14.0 24.1 51 1971 69.8 37 .8 12.8 25 .0 46 
1955 68.4 22.3 13 .6 8.7 66 1972 82 .7 36.5 11.4 25 .1 56 
1956 67.0 23.2 14.0 9.2 65 1973 109.2 41.6 13.4 28 .2 62 
1957 71.6 24.5 15.7 8.8 66 1974 107.8 50 .6 22.3 28.3 53 
1958 82.1 26.0 18.3 7.7 68 1975 134.6 54.8 19.3 35.5 59 
1959 84.0 27.6 19.5 8. 1 67 1976 134.0 63 .0 28.8 34.2 53 
1960 82 .1 28.1 20.3 7.8 66 1977 125.4 59.8 26.4 33.4 52 
1961 80 .3 29.7 21.9 7.8 63 1978 143.6 67 .0 35.9 3 I. I 53 
1962 83.6 26.2 19.4 6.8 69 1979 144.1 77.5 43 .7 33.8 46 
1963 80.4 30.0 24.0 6.0 63 1 Estimated weighted average price of retail cuts from a carcass. 
1964 78.4 30 .2 24 .0 6.2 61 2Spread is cents per pound for equivalent of one pound of retail cuts . 
1965 82.0 28.2 22.9 5.3 66 
1966 84.4 30.1 24 .8 5.3 64 Costs of factors such as labor used in individual 1967 84 .6 29.4 24.0 5.4 65 
marketing functions-transportation , storage , risk 1968 88 .7 29.9 24.4 5. 5 66 
1969 98.6 34 .1 28.6 5.5 65 bearing, processing, etc., cannot be measured from the 
1970 101.7 37.8 31.9 5.9 63 price spread data in Tables 1 and 2. Nor is it possible , 1971 108.1 37.6 30.7 6.9 65 
using these price spreads, to measure the gross or net 1972 118.7 43 . I 36 .7 6.4 64 
1973 142. I 47.9 41.4 6.5 66 return received by different marketing agencies such as 
1974 146.3 54 .9 46.3 8.6 62 commission men, brokers, meat packers, wholesalers 1975 154.8 55 .8 46 .6 9.2 64 
or retailers. 1976 148 .2 64 .1 56.7 7.4 57 
1977 148.4 62 .9 54 .6 8.3 58 It is not possible to judge whether the price spread 
1978 181.9 70.8 62 .6 8.2 61 for a particular product is justified economically merely 1979 226.3 85.5 75.8 9.7 62 by observing the amount of the spread. The fact that the 
1 Estimated weighted average price of retail cuts from a carcass. 
2Spread is in cents per pound fo r equivalent of one pound of retail price spread in 1979 was 38 per cent of the retail price 
cuts . for beef and 54 per cent for pork tells nothing about the 
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comparative efficiency of the marketing system for the 
two products . 
In considering price spreads, the National Food 
Commission's report says: "Price spread can be used 
as a starting point for evaluating the food industry's 
performance if these questions are asked: (a) Are the 
functions for which marketing costs are incurred neces-
sary ones? (b) Are the functions efficiently performed? 
(c) Are profits reasonable? If the answer in each case is 
'yes ,' then the price spread is justified and the industry 
is performing well in this respect. These questions can 
be answered only by detailed examination of the 
industry. " 
Trends in Farm-Retail Spread 
for Beef 
The farm-retail spread for beef (Figure 1) showed a 
persistent upward trend from 1955 to 1961. In 1962 the 
spread dropped some but increased in 1963 to a slightly 
higher level than in 1961. From 1963 to 1968, it was 
relatively stable but has increased sharply since 1968. 
The carcass-to-retail spread has trended upward 
most of the time. It was relatively stable from 1963 to 
1968, and then increas'ed sharply from 1968 to 1979. In 
1979, this spread was up 458 percent from 24 years 
earlier. The farm-carcass spread decreased from the 
mid-1950s to the late 1960s, and then had a general 
upward trend during the early 1970s. From 1972 to 
1975, it increased by about 44 percent, and then 
declined about 20 percent from 1975 to 1976. However, 
the 1979 farm-to-carcass spread was only about 5 
percent larger than in 1956. 
Trends in Farm-Retail Spread 
for Pork 
The total cost of marketing pork has also trended 
upward (Figure 2). In 1956, the total farm-retail spread 
was 22.9 cents. By 1979, it had increased about 238 
percent, or to 77.5 cents per pound of retail pork. This 
spread increased sharply from 1972 to 1979. 
Both the farm-wholesale and wholesale-retail 
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spreads trended upward most of the time from 1955 to 
1979, J:mt the wholesale-retail spread increased at a 
much faster rate. Much of the increase in the marketing 
spreads have occurred during the 1970s. From 1969 to 
1979, the farm-to-wholesale spread increased by 68 
percent and the wholesale-to-retail spread increased by 
about 305 percent. 
Additional Information 
A more complete discussion on price spreads can be 
found in Technical Study No. 9, National Commission 
on Food Marketing, and Publication No. 367, Eco-
nomic Research Service, USDA. A discussion of the 
revision of the spreads is in the August 1979 issue of 
Marketing and Transportation Situation, USDA. Data 
in Tables 1 and 2 are from US DA. 
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